ALL IN APPAREL

Women's Workwear for all Abilities

COMPETITIVE ADVANTANGE

Hannah, aged 27, works in the city of
Philadelphia with a full time job as a
journalist, which requires business

2 casual attire, but she struggles to find

® something that fits correctly due to not

having a full range ot motion

All In Apparel addresses a market that is mostly
Jntapped in the fashion industry, as its designed for
those who have physical disabilities
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We offer apparel that fits our customers individual needs,

IS comfortable to wear, and is friendly for any work Age Range
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Salary,

$55,000- $70,000

HOW OUR LINE IS TIMELESS

Our line, All In Apparel, consists of work wear

items that are staples for your closet, in MARKETING STRATEGY
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neutral, smart colors, with elevated designs. : :
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Our Autumn/Winter 2021 line consists of
three garments perfect for a work
environment. We saw an opportunity in
the market for more accessible clothing,
whichis why we chose to make small

TOMMY B HILFIGER

The use of magnetic and Velcro®
closures offers more of an ease in
getting dressed, all while offering the
ook of traditional’ clothing, as the
closures are hidden.
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Specializing in Women’s Workwear for all abilities

TIMELINE

We provide work wear items
that are staples for your closet, in
neutral, smart colors, with elevated
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